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Our notions of information 

predate the Information Age



Information is: 

V Non-rivalrous

V Non-depleting

V Regenerative

V Nearly limitless

V Easily transported

V Cheaper to store

V Easier to steal 

VDoesnôt degrade

V More ecological

V Has no alternative

And, itôs impossible to 

clean-up if you spill it.

Information is not the ñnew oilò



Established in 2001

Å Award-Winning Consultancy
Å Foundation Built on Data
Å Strategists, Architects, 

Engineers, Analysts, Scientists

Data Ecosystem Reengineering

Å Data Lake Architecture
Å Data Warehousing
Å Data Orchestration & Migration

Strategic Consulting

Å Analytics & Data Science
Å Data & Analytics Strategy
Å Data Monetization & Valuation
Å Chief Data Officer Advisory

Advanced Technical Implementation

Å Data Architecture
Å Data Engineering
Å Artificial Intelligence

Caserta Background

Helping Clients Treat and Deploy Information as an Actual Asset



A single item of ownership having 

exchange value or convertible into 

cash. Or the total resources of a 

person or business such as cash, 

notes, and goodwill.

An item of property owned by a 

person or company, regarded 

as having value and available 

to meet debts, commitments, or 

legacies.

An asset is a resource with 

economic value that an individual, 

corporation or country owns or 

controls with the expectation that it 

will provide a future benefit. 

Asset is a resource controlled 

by the entity as a result of past 

events and from which future 

economic benefits are expected 

to flow to the entity.

Assets are probable future 

economic benefits obtained or 

controlled by a particular entity 

as a result of past transactions 

or events.

Any economic resources 

(tangible/intangible) that can be 

owned or produce value. Assets 

have a positive economic value.

Is Information an Asset?
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Investors are impressed by 

information-centric 

companies

Average Company Infosavvy Companies Infoproduct Companies

2X market-to-book value*

3X market-to-book value*

* Tobin's ñq" ratio


